



RESTON, VIRGINIA

HUNTERS WOODS VILLAGE






Gulf Reston, Inc. is now leasing space
in the new Hunters Woods Village Cen-
ter located in Reston's rapidly growing
Southern Sector.

This brochure has been prepared to

acquaint you with the benefits of lo-
cating within an established and con-
stantly expanding market.






RESTON'S LOCATION
Reston, Virginia is located ten minutes from
Capital Beltway Exit lOW or us, off Vir-
ginia's expanded Route 7, and 18 miles
West of Washington, D. C.

From Route 7, Baron Cameron Avenue (Va.
Route 606) passes West through Reston
and continues into the town of Herndon,
Virginia.

Reston Avenue (Va. Route 602) extends
from Route 7 in the North, through Reston
and intersects in the South with roads lead-
ing into the towns of Fairfax and Vienna.
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THE MARKET
The primary trading area for the Hunters
Woods Village Center encompasses the
fast developing Southern Sector of Reston
along with a portion of Fairfax County ad-
joining Reston to the south. A secondary
trading area will include all of Reston and
a larger segment of Fairfax County.

Research points to a sizeable market with
high per capita and family incomes. In
1973, the primary trading area will contain
5220 dwelling units and 23,736 people with
a total personal income of $139,215,000.
By 1975, it is estimated that the area will
be occupied by 7311 dwelling units and
31,846 people with total personal income
approximating $177,238,000.

A wide variety of housing types will be rep-
resented within the market for the Hunters
Woods Village Center including single fam-
ily dwellings, townhouses, patio homes and
apartments.

To ensure that the Hunters Woods Village
Center will meet and serve the needs of its
market, Gulf Reston has applied creative
design and professional market analysis
to its planning and development. Retailers
locating in Hunters Woods will benefit from
this thoughtful approach and Gulf Reston's
policy of orderly and balanced commercial
development.






A VILLAGE CENTER
Reston's 7400 acres, some 111/2 square
miles, include homes, apartments, schools,
offices, a 1300 acre industrial center, lakes
and ponds, recreational pastimes, medical
services, a major town center and neigh-
borhood commercial areas.

The focal point of community life in Reston
is the Village Center, the largest of the

neighborhood commercial shopping areas.

Each Village Center is designed to serve
some 15,000 to 18,000 residents.

The location of each Center has been care-

fully planned to guarantee the orderly de-
velopment of Reston's commercial areas.

And because the site for each Center is
scheduled in advance, the leasing of space
can be controlled to permit the necessary
balance of stores, required to satisfy the
needs of Reston's constantly expanding
population.

But a Village Center does more than pro-
vide a market place.

Reston is being developed under the ordi-
nances of Residential Planned Community
Zoning. This particular Fairfax County zon-

ing permits the location of high density
dwelling units adjacent to the Village stores
as an integral part of the Center.

Walkways and underpasses link neighbor-
ing homes and apartments to the Centers
creating a constant flow of pedestrian traf-
fic and activity.

Visitors to Reston, like the residents, are
drawn to this natural meeting place.






The Reston Master Development
Plan sets up varying land use
patterns according to residential
densities, commercial and in-
dustrial areas, permanent open
space and parks, recreational
acreage, and institutional sites
for schools, churches and health
facilities.

In the Northern Sector of the
Master Plan, Reston's first Vil-
lage Center, Lake Anne, is high-
lighted within the surrounding
high and medium density resi-
dential areas.

And in the Southern Sector, the
site of the Hunters Woods Vil-
lage Center is shown as the hub
for similar densities.






The site of the Hunters Woods

Village Center is a gentle, wood-
ed knoll affording a relatively
easy opportunity to create a flat
plateau for the shopping and
parking portion of the Center.
More than one half of the site
is encompassed by a valley-park
where a fine stand of trees lends
itself as a natural focal point.

For shoppers arriving by auto-
mobile, atree-lined parking area
for over 500 cars is convenient
with a parcel pick-up lane by
the supermarket.






These proposed locations have been sug-
gested to place complementary stores in
the most advantageous positions for their
particular operations.

1. Bank
2. Savings & Loan
3. Dry Cleaners
4. Hardware Store
5. Liquor Store
6. Sewing & Fabrics
7. Books & Cards
8. Household Accessories	

& Gifts
9. Retail Store

10. Delicatessen &	
Sandwich

11. Drugstore
12. Women's Store
13. Men's Store
14. Children's Store
15. Retail Store
16. Retail Store
17. Pizzeria
18. Ice Cream Parlor
19. Pet Shop
20. Supermarket
21. Music & Records
22. Beauty Shop
23. Barber Shop
24. Variety Shop
25. Shoe Store
26. Library
27. Sports Center
28. Doctor's Office

TOTAL

PARKING PROVIDED

2300 Sq. Ft.
2000 Sq. Ft.
3000 Sq. Ft.
5200 Sq. Ft.
4800 Sq. Ft.
1200 Sq. Ft.
1200 Sq. Ft.

1200 Sq. Ft.
1200 Sq. Ft.

2000 Sq. Ft.
11400 Sq. Ft.
3000 Sq. Ft.
3000 Sq. Ft.
1700 Sq. Ft.
2200 Sq. Ft.
1100 Sq. Ft.
1000 Sq. Ft.
1000 Sq. Ft.
1000 Sq. Ft.

24000 Sq. Ft.
1000 Sq. Ft.
1200 Sq. Ft.
800 Sq. Ft.

13400 Sq. Ft.
3300 Sq. Ft.
5100 Sq. Ft.
2375 Sq. Ft.
10000 Sq. Ft.

107475 Sq. Ft.

550 Spaces






Pedestrian walkways will lead from
the surrounding homes and apart-
ments into the valley-park and
Center via highway underpasses.






The natural flow of pathways and
the inclusion of over 500 dwelling
units have stimulated other design
considerations to encourage the
expected high level of pedestrian
use.






All shops, offices and the community building are
connected by covered walkways and carefully sited
to allow shoppers the convenience of a short and
sheltered walk from one end of the Center to the other.

Special attention will be paid to the design of store
fronts and to graphics in individualizing shop signs.
But to maintain an overall Village identity, one-roof
design will encompass the entire Center, as well as
one brick style and one light fixture for street lighting.






Aside from the wooded valley and views of
the nearby bridle path, many other areas
have been included within the Center to
make shopping more pleasant. Visitors will
enjoy the central fountain in the summer
and the ice skaters in the winter. Mothers
can take a periodical from the library to
read in the garden while waiting for a son
or daughter to finish a session of nursery
school. And becausethe Center is covered,
window shopping during inclement weather
can become a pleasant pastime.






" . all the activities usually associated with the Village Center are here-

shopping, cultural activities, professional offices, restaurants, entertainment,

library and churches as well as apartments for over 1,000 residents.

"It is our belief, as Architects, that we will be able to create an alluring
environment to encourage the repeated and frequent visits of shoppers to

Reston's Hunters Woods Village Center."





Jack Cohen, AlA

Cohen, Haft & Associates




